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ENSURING EQUALITY

Red Bee Media is part of the Ericsson
Group.

At Ericsson, we work proactively
to Improve diversity and inclusion.

Our goal Is to encourage a gender-
intelligent organization which recognizes
and values the differences that both
men and women bring

to the business.

Over the past few years, Ericsson has
made steady progress Iin increasing the
number of women at senior-level
positions.
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Ericsson in 2018

51% 27% 48%

Women in Ericsson’s Women in top 200 Women on
Executive Leadership Team  most senior positions Ericsson's Board

(up from 27% in 2012)

We welcome the introduction of
new leqgislation by the UK Government

that requires all companies in the UK with
250 or more employees to publish their
gender pay gap data.



https://www.legislation.gov.uk/uksi/2017/172/pdfs/uksi_20170172_en.pdf

Going Forward

 Red Bee Media's business is to provide

high quality media experiences for our 199% 2@4% 331%

au d lences Gender pay Gender pay Bonus hourly

gap mean gap median rate mean
* This data Is relevant to April 2018 in the

UK. of our employees were female 28.6% 22.@% 11.4%

a-t thIS tlme Bonus hourly Male Female
rate median receiving bonus receiving bonus
* April 2018; Red Bee Media’'s Gender Pay
Gap mean in the UK was and the
Median was

* This Iis an improvement from April 2017

although we recognise there is still more Upperauartie R e el erauarie
work to be done to improve the gap and
Red Bee Media iIs committed to continue to B

achieve this



Red Bee Media continues
to be wholly committed to
increasing its female
workforce within the UK
and closing the gap In
gender pay, particularly
focusing on increasing
the number of females In
medium to senior roles.
We can see we have
made iImprovements
since April 2017 and we
continue working on
programmes to address
this.

We are placing focus on ways in which to attract and retain females
IN Red Bee Media and developing into more senior roles, with the
alm of increasing our female workforce. We are implementing a
series of ongoing Initiatives such as:

- During 2018 we established a Global Red Bee Media Diversity & Inclusion Forum where we:
- have representatives by market area and organisation

- have established and communicated a Red Bee Media D&l Framework

- have clear taskforce groups identified and communicated actions to improve our D&l

- Established a mentor programme whereby 50% of mentees are women, this will continue
- Working with female role models across the business to share their career success stories
- Focus continues on having more females in roles from JS6 upwards and leadership roles

- In 2018, 40% of roles accepted in the UK were to female hires, we will continue to drive
Improvement in 2019

- We closely review gender pay and make adjustments where necessary if any inequity
- We continue to regularly highlight and drive attendance of unconscious bias training

- Learning lunches run to promote the D&l forum and encourage awareness of unconscious bias

Our ambition Is to continue to have an improved gender-balanced workforce at all levels in the organisation,
continuing to reduce the gender pay gap. We continue to set targets to achieve this over the next three years

and beyond
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PROVIDING A NETWORK

Additionally, Ericsson will put an increased At Ericsson, we implement various Initiatives
focus on and provide greater support to our 0 further advance our organizational
existing Ericsson UK Women’s Network and ~~ diversity and inclusion agenda through

female mentoring scheme. engagement, collaboration and partnership.
. . . P Include:

This includes Ericsson’s Step into STEM rogrammes Include

programme which we run in partnership —_Connect To _

with BT, O2, Vodafone and programme L earn women Up

leader, Girls Talk London. - — Techno Girls

Ericsson also supports the UN Women —Girls” in ICT

HeforShe campaign, which focuses on Day —TechWomen

what men can do to address the |

inequalities and discrimination faced —International ~—Watermark

by women. Women’s Day


http://www.heforshe.org/en
https://www.ericsson.com/en/about-us/diversity-and-inclusion/programs-initiatives

Working for the future

Q&

Our ambition is to Globally, our 2020

gg\égg_rgglg?]geeéter gender diversity aim Is O/
workforce at all levels ~ for 30 percent of all
In our UK organisation.  employees to be
We will be setting female, including female employees

targets to achieve
this over the next leaders and globally by 2020

five years. executives.

*As at April 2018 35% of Red Bee Media’'s employees were female, our 2020 target is 40%
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